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WHO WAS INTERVIEWED FROM SUPPLY SIDE

PRESIDENT OF
ASSAR AND CEO AN DEPUTY MD OF RADIANT

SANLAM VIE “_BNR AND ACTING CEO RADIANT

YACU

THE REGULATOR - DIRECTOR
OF INSURANCE AND PENSION

NSURANCE

PRESIDENT OF
RIBA




WHAT DO YOU LOVE ABOUT THE WORK YOU DO

REGULATOR - Interaction with the various stakeholders, the various tasks we
perform e.g licencing and supervision. Being part of the central Bank, | love the
ecosystem and the environment | work in

DEPUTY CEO RADIANT AND ACTING CEO RADIANT YACU —lam a
passionate sales person, love to see people grow financially, | love to serve the
underserved and | love to give hope




Innovation can be
hindered by
regulations which
make the process of
products approvals
to be too long, thee
Is need to relax
regulation and to
allow more flexibility

Successful
foreign bidders of
public tenders
should be obliged
to buy insurance
locally

Regulator should put
in place regulations
that are specific to
the inclusive
insurance

POLICY FRAMEWORK AND REGULATION

Regulator should have
different wings, say
one in charge of
insurance supervision
and one in charge of
insurance sector
development




Framework should be
put in place governing
use of technologies that
are being used in other
markets such as dones
etc

MICRO INSURANCE REGULATION

Too early to say if there are
any gaps in the regulation

as this is a new regulation
and there are only a few
companies selling micro
products and only one
registered as a
microinsurance company

The regulations are
very flexible in
terms of transacting
digitally and
actually encourage
distribution through
electronic means

Public awareness
required




REGULATIONS ON EMERGING RISKS

Need to work out laws on
structuring the
microinsurance sector and
development of new
distribution channels,

electronic signatures could
also be an issue under
consideration, emphasize on
moving to digital automation
of services amongst
stakeholders




GENERAL PUBLIC KNOWLEDGE ON INSURANCE




RAISING PUBLIC AWARENESS

THERE IS A SPECIFIC DEPARTMENT AT
BNR TO CATER FOR FINANCIAL
INCLUSION WHICH IS RESPONSIBLE
FOR EDUCATION ON VARIOUS
FINANCIAL PRODUCTS INCLUDING
INSURANCE




WHAT CAN BE DONE BETTER TO RAISE PUBLIC
AWARENESS




DISTRIBUTION CHANNELS AVAILABLE TO INFORMAL
SECTOR
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DO CURRENT PRODUCTS BEING SOLD IN THE
MARKET MEET NEEDS




PROCESS TO COME UP WITH NEW PRODUCTS

WE NOW DO SOME MARKET RESEARCH, DO PROTOTYPES, PILOT,
LAUNCH




TYPES OF COMPLAINTS RECEIVED FROM THE PUBLIC

POLICYHOLDER NOT WELL INFORMED ABOUT THE PRODUCT, THE
POLICY/ CONTRACT AND THE RISK MITIGATION PROCESS

SERVICE ACCESSIBILITY




COMPLAINTS HANDLING

CUSTOMER COMPLAINT FORMS — NOW EVEN POSTED ONLINE




POLICIES TO SAFEGUARD THE PUBLIC




WHAT SHOULD BE THE MINIMUM REQUIEMENT FOR ANYONE
TO WORK AS AN INSURANCE PROFESSIONAL

THERE SHOULD BE ENTRY REQUIREMENTS E.G ONE MONTH TRAINING
ON INSURANCE BASICS SHOULD BE MANDATORY




WHAT SHOULD BE DONE TO BUILD INDUSTRY
CAPACITY

INSURANCE SHOULD BE STUDIED IN CURRICULUM FOR
SECONDARY SCHOOLS, TERTAIRY INSTITUTIONS, SO THAT PEOPLE
ARE CONVERSANT WITH INSURANCE AT ALL LEVELS

ORGANIZATION OF KNOWLEDGE SHARING EVENTS

NEED TO STRENGTHEN AND SUPPORT THE TRAINING SECTOR




CHALLENGES THAT HINDER THE DEVELOPMENT OF THE INCLUSIVE
INSURANCE IN RWANDA

AFRICAN CULTURE — BELIEF THAT OUR RELATIVES WILL ASSIST US IN
THE TIME OF NEED

PUBLIC PERCEPTION — BECAUSE OF POOR CLAIMS SETTLEMENT
THERE IS ABELIEF THAT INSURANCE STEALS FROM THE PEOPLE




ANY OTHER COMMENTS




Demand Side
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Challenges

Not insured by employers

Claiming to be insured may lead to being
fired

Foreign companies ensure staff but local

companies do not

Employees are not aware of existing
Insurance products

Mindset that insurance is for rich people
Insurance products are expensive




Challenges cont'd

Some staff claim to be insured but don'’t
know which insurance is taken for them

Insurers not approaching customers
No education about insurance except

CBHI

Very limited knowledge about insurance
products

Claims taking too long to be settled
Don’t know where to lodge complaints




Experience on CBHI

Covering
maternity
expenses was
too difficult

You pay
180FRW for a
bill of
200,000FRW




Ejo Heza: Can new savings scheme secure the future of informal...
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What to improve

Reach casual workers and educate them
about insurance products

Leverage awareness of CBHI and
EJOHEZA to motivate people about other

Insurance products

Technology solves many issues and this
can be used to reach many people

Design products for low income people







